
Walt Disney, born in 1901,

transformed the entertain-

ment industry in the field of

animation and theme park

design. At age 7, Walt began to

draw small sketches that he sold to

neighbors to earn extra money. He

also worked a part-time job for the

railroad where he sold newspa-

pers, popcorn and sodas to

travelers. In high school he took

drawing and photography classes

and attended

night courses

at the Chicago

Art Institute.

At age 20, Walt set

up his own company, “Laugh-O-

Grams,” to produce short animated

films. He eventually ran out of

money, went bankrupt and moved

to Hollywood with $20 in his pock-

et. While in Hollywood, with the

help of his brother, he founded the

Disney Brothers studio and creat-

ed the character, “Oswald the

Lucky Rabbit.” The rights to

Oswald were lost in 1928, which

led to the creation of a new charac-

ter called Mickey Mouse. With Walt

as the voice of Mickey, the cartoon

was an instant sensation. In 1929,

Disney created Silly Symphonies

featuring Mickey’s new friends,

including Minnie Mouse, Donald

Duck, Goofy and Pluto.  In 1937

Walt produced his first animated

film, Snow White and the Seven

Dwarfs, which led to his success

and dominance in the world of ani-

mation. In 1955 Walt opened the

Disneyland theme park,

entertaining families

from around the world.

Today Disney is one of the

most recognized

brands in the

world of enter-

tainment. Walt

Disney believed

and was quoted

to say “If you can

dream it, you can

do it.”

True False

1. T F I buy things I donʼt need because they 
are on sale.

2. T F I feel anxious and defensive when asked
about how I spend money.

3. T F I can never have enough money saved 
to feel secure.

4. T F I buy things I donʼt need or want 
because they are “in.”

5. T F I overspend regularly on “extras.”
6. T F I often insist on paying more than my 

share at a restaurant or on a group gift.
7. T F I spend more freely, even foolishly, on 

others, but seldom on myself.
8. T F I feel “dumb” if I pay more for something 

than my neighbor did.
9. T F Savings comes at a cost. I don’t mind 

giving up meals at a restaurant, new 
clothes or a movie to save money.

10. T F I save to get away from living paycheck 
to paycheck.

Scoring:

A “true” answer to questions 1-3 might mean that you
feel insecure about money. If you answered “true” to
either 4 or 5, you may use money to gain status. “True”
answers to questions 6, 7, or 8 might mean that you use
money  to impress your friends. “True” answers to 9 or
10 suggest you are committed to saving money  and
willing to control spending.

Money is an important part of your life. It’s something

that allows you to get the things you need or want.

How you decide to use your money is based on the

importance you place on savings, investing, spending

and gifting which is a reflection of your money 

personality.

Saving is the process of putting money aside in a

safe account for specific purchases such as a bike, a

Wii game system or a family vacation. Investing is

using money to buy an asset that you hope will

appreciate over time and can be used for future pur-

chases/expenses such as college tuition, a new car

or a down payment on a house. Spending is money

you intend to use today to buy everyday items such

as food, clothing or movie tickets. Lastly, gifting is

donating money to help others or benefit a cause.

Your money personality is a combination of your

money beliefs and money values. In this newsletter

we focus on your money beliefs or “why” you spend

money. Is it for security, power, fame or freedom? To

help you understand your

money beliefs, take the

quiz below and

review your scores. 

In the next issue we

will review how you

“value” money or, in

other words, why

money is important to

you.

Adapted from Family Communications

About Money by Cindy Darden and Mary

Jane Shumard, Cooperative Extension

Service, The University of Georgia

College of Agriculture, September 1985.
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Step 2 of Your Money Personality will be featured in the upcoming newsletter
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What do you call a pig that
knows karate ?

Why do bees have 
sticky hair ?

Why do cows wear bells ?

How did the barber win 
the race?

What does a robot frog say?

Name __________________________________________________

Address ________________________________________________

City ______________________State ______ Zip ____________

Phone __________________________________________________

E-mail __________________________________________________

Age ____________

Mail or email to:info@monetta.com

MONETTA FINANCIAL SERVICES, INC.

1776-A SOUTH NAPERVILLE RD,

SUITE 100

WHEATON, IL 60189

A pork chop.

Because they use honeycombs.

Because their horns don't work!

He knew a short cut.

Rib-bot.

W i n  A  S u r p r i s e !
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All logos are trademarks of their respective owners.

younginvestorfund.com

KIDS, if you have a joke that you would
like to submit, please send it to 
info@monetta.com. If we use your joke we’ll
send you a special prize!
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Mail back the puzzle with your name and address to above
mailing address or email to: info@monetta.com.

Entries must be received by September  30, 2013.

Kid -Themed
investments
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Honey Comb
Maze

See if you can find your way through the

maze. If you do you may win a prize.
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• The company was created in 1837 by William Procter,

a candlemaker, and James Gamble, a soapmaker.

They met when they married sisters, Olivia and

Elizabeth Norris, in Cincinnati, Ohio. 

• Did you know that the company supplied the Union

Army with soap and candles during the Civil War? At

that  time, the company had 80 employees and sales of 

$1 million. In 2012, the company has over 120,000

employees and over $83 billion in sales!

• Did you know that Procter & Gamble produced and

sponsored many daytime radio and TV shows through-

out the past century. These shows became known as

“soap operas,” as the company was best known for sell-

ing soaps. 

• According to their website, their products are used

four billion times a day. These include well known prod-

ucts such as Pampers diapers, Tide detergent, Crest

toothpaste, CoverGirl cosmetics, Gillette razors,

Duracell batteries, Bounty paper  towels, and even Iams

pet food.
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